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Proud trans teen creates stylish sticker campaign to 

make Swansea’s loos welcoming to all. 

  

‘What are gender neutral toilets? Well they are like the loo at home; everybody can use 

them…This simple sticker makes it clear that using the loo is something ordinary that we 

all do.’ - Stephen Whittle, OBE, Professor of Equalities Law, founder of Press For Change. 

Sometimes, it’s tough to find a public loo we’re happy to use. But the challenge is even 

harder if you’re transgender and faced with two doors – one marked male and one female.  

Louie Greenwood, a business management student at  the University of Wales Trinity Saint 

David (UWTSD) in Swansea, knows this all too well. Louie, 20 and from Huddersfield in 

Yorkshire, was born female but now lives as a male, which means spending a penny when 

out has become a minefield of possible pitfalls.   

‘This has been a real issue for me,’ says Louie. ‘Although I’ve never had abuse, I get really 

worried about which toilet to use when I’m out – especially at night in pubs, when drunk 

men stare at me if I use the loos. So now I use the ladies at night, but I wish I didn’t have to.’  

So with the help of Fixers – the national charity which gives young people a voice – Louie 

has designed a sticker to be displayed in the windows of public venues, indicating that they 

offer gender-neutral toilet facilities, which don’t specify which sex they’re to be used by.  

‘Growing up as a girl, I knew that I never really fitted in or felt comfortable in myself,’ he 

explains. ‘When I heard the term transgender, I realised it described me. But it’s very hard 
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to come out publicly and make the change. I was so scared  - but I needn’t have been. My 

family and friends have been so supportive, and I’ve never had any abuse or bullying.’ 

Yet still, everyday life can pose daily challenges for transgender individuals. Although Louie 

started at Swansea University living as a male, he was regularly wrongly identified as female. 

‘As I don’t particularly look like a guy, I get misgendered a lot. Even when I’ve explained I’m 

transgender, many people simply don’t have a clue what that means. It makes it very 

difficult to choose which public loo to use – I’ve had people say, “you’re in the wrong 

bathroom,” and I’ve had to explain, “I am a guy.” Then they look me up and down and 

sceptically answer, “oooh-kay.” It makes me feel so awkward.’   

As a result, Louie frequently, and very reluctantly, uses the female toilets in public. But now 

he’s campaigning for more gender neutral facilities. Already, the university has stated that it 

hopes to install gender free bathrooms into all of their new buildings and facilities. 

But Loiue wants businesses across Swansea to proudly advertise when they do have a 

gender neutral bathroom available, to help others in his situation.  

So he worked with a top graphic designer provided by Fixers, a charity which helps young 

people campaigning to improve the world, to create his instantly recognisable sticker image.   

‘For transgender people, these facilities take away all the stress, worry and embarrassment. 

And hopefully it’ll spread wider across the country, making everywhere more welcoming.’ 

Louie’s campaign is already attracting support from important figures in the UK – including 

Stephen Whittle, Professor of Equalities Law and founder of transgender activism group 

Press For Change, who’s received the OBE for Services to Gender Issues. 

 ‘What are gender neutral toilets? Well they are like the loo at home; everybody can use 

them. Schools which introduce gender neutral loos are not just providing safe spaces for 

trans kids, but for all kids,’ he explains.  

‘They reduce bathroom misuse, from graffiti to bullying, and encourage normal and safe 

ways of being around each other to boys and girls, as well as anyone who feels a little bit 

gender different.  

‘This simple sticker, combined with proper locks on loo doors, whether in a primary school or 

at a University, makes it clear that using the loo is something ordinary that we all do.” 

Fixers works with young people aged 16-25 across the UK by providing them with 
professional resources to help them campaign on issues they feel strongly about.  
 
The charity has helped more than 20,000 youngsters across the UK to have a voice in their 

community on issues such as cyber-bullying, self-harm, suicide or transphobia. 



For more information or to make a donation to fund more Fixer projects, visit 

www.fixers.org.uk 

Pictures attached: high res image of Louie, image of his sticker design.  
For more images, interviews or information, please contact Tiffany Sherlock  on 
tiffany@fixers.org.uk or 01962 810970. 
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About Fixers: 

 

 Since 2008 more than 20,000 young people have become Fixers and created over 
2,200 projects. With a £7.2 million grant from the Big Lottery Fund, Fixers extended 
from England into Wales, Northern Ireland and Scotland as well in 2013. 

  “Fixers started in 2008 as just an idea… an idea given a voice by some 20,000 young 
people over the past nine years,” says Margo Horsley, Chief Executive of Fixers.   
“They have reached thousands of people with their work, on a national stage as well 
as in and around where they live. They choose the full array of social and health 
issues facing society today and set about making their mark. Fixers are always 
courageous and their ideas can be challenging and life-changing, not just for 
themselves.”  

 There are lots more stories about young people doing great things on the Fixers 
website, Twitter and Facebook pages: 
www.fixers.org.uk 
www.twitter.com/FixersUK 
www.facebook.com/FixersUK   

 

About the Big Lottery: 

 The Big Lottery Fund supports the aspirations of people who want to make life 
better for their communities across the UK. We are responsible for giving out 40% of 
the money raised by the National Lottery for good causes and invest over £650 
million a year in projects big and small in health, education, environment and 
charitable purposes.  

 Since June 2004 they have awarded over £8 billion to projects that make a difference 
to people and communities in need, from early years intervention to 
commemorative travel funding for World War Two veterans.  

 Since the National Lottery began in 1994, £34 billion has been raised and more than 
450,000 grants awarded.  

 Contact the Big Lottery Fund Media team on 0207 211 1888 or email 
press.office3@biglotteryfund.org.uk, out of hours 07867 500 572 
www.biglotteryfund.org.uk 
www.twitter.com/BigLotteryFund 
www.facebook.com/BigLotteryFund 
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