
 

 

 

 

 

Creative Lead - Fixers 

Fixers, the successful campaign that helps young people make a difference on issues that are 

important to them, is looking for an exceptional talent to become Creative Lead in our specialist 

production unit, Creative Resources, which helps young people get their message across with a wide 

range of creative outputs, including; dramas and factual films, music videos, music, photography, 

pamphlets, leaflets and posters. We have a separate team producing films for broadcast. 

The successful candidate will take responsibility for a team of nine people throughout the country [a 

couple part-time], leading our renowned excellence in our creative work, but also providing creative 

input across Fixers to add flare, style and originality to everything we do. The Creative Lead will be a 

talented TV/video producer, with several years good experience [and a portfolio to match] 

preferably with other demonstrable production and creative skills, and will get directly involved in 

significant elements of the production work.  

Working closely with the Editorial Director, the Creative Lead will ensure compliance to the accepted 

rules on consent forms, parental and special permissions for the young, those who are vulnerable or 

in any legal process, the protection of copyright and against defamation of individuals or 

organisations. They must be able to work easily with young people from all social and cultural 

backgrounds to develop, guide and ultimately produce effective films and other creative resources 

that do them credit, and achieve the objectives they desire.  

The Creative Lead will be expected to regard evenings and weekends as part of their normal work 

pattern – because this is when young people are often available - and will be entitled to time off in 

lieu for any extra hours worked. They may be expected – like all team members - to work in other 

disciplines when necessary, and to provide support or resources to other parts of Fixers. 

Fixers is a project run by the Public Service Broadcasting Trust [PSBT] and is part-funded by the 

National Lottery through the Big Lottery Fund. 

Reporting to: Editorial Director 
 
Salary Range: £27,500-37,500 

Based: Winchester 

Deadline:  29th September 2017 

Contact: broadcastjobs@fixers.org.uk 

mailto:broadcastjobs@fixers.org.uk


JOB DESCRIPTION 
 

Creative Lead 

 

Type of position: Permanent   
 
Responsible to: Editorial Director 
 
Responsible for: Creative Resources Team 

Purpose of role:  To take guiding responsibility for CR and its staff, leading the creative 
team in all aspects of production, managing output quantity and quality, keeping close 
contact with regional hubs, and undertaking a proportionate workload of personal projects. 

Key Duties and Responsibilities: 
 

1. To lead the creative process and take responsibility for the output of the CR team UK-
wide, subject to the points below. 

2. Be an example for, and manage according to, the principles of the staff handbook.  
3. Undertake a proportionate hands-on production workload [to be agreed]. 
4. Create a pleasant, enjoyable work environment for CR staff, which is never-the-less firm, 

decisive and focussed.  
5. Embrace and meet production targets and deadlines. 
6. Embrace and achieve high quality output in all areas. 
7. Coach CR teams and individuals, encouraging them to further develop their skills as 

director/producers, script-writers, designers, etc. 
8. Support creative risk-taking, originality and new ideas so that work remains fresh and 

engaging.  
9. Refer issues that may affect the status, performance, and perception of PSBT/Fixers 

quickly to the Editorial Director, or other Director.  
10. Monitor and maintain fairness, decency and legal compliance in all output, and check 

with Editorial Director, or other Director, if in doubt. 
11. Ensure that CR staff engage with young people [Fixers] with sensitivity and humility.  

12. Ensure that young people [Fixers] remain at the heart of the creative process, finding a 
careful balance between their ambitions, what is realistic, and what achieves their aims.  

13. Ensure that resources created by CR are ‘fit for purpose’ according to what the Fixer is 
seeking to achieve. 

14. Regularly liaise with Projects Team Manager[s] to ensure close co-operation.  
15. Work closely with Production Manager[s] to assign work to staff with the right skills in 

hubs where there is capacity. 
16. Ensure an efficient and well managed operation built upon the creativity and innovation 

within the team, not saddled with undue processes.  
17. Encourage budget discipline, and low-cost answers to any issues. 
18. Maintain consistency of branding across all resources. 
19. When required, accept, assign and work on creative projects for Fixers corporate or 

other materials, e.g. for events, promos and publications. 

20. Any other duties as reasonably required. 



PERSON SPECIFICATION 
 

Job Title:   Creative Lead 
 

Criteria or Competency Essential or Desirable 

Knowledge 
Good knowledge of creative disciplines including video 
production, photography, graphic design, script-writing, 
print materials and websites. Well-practised user and/or 
with good knowledge of software including Final Cut Pro and 
Adobe Creative Suite.  

 
E 

Experience 
In depth experience of at least five years as a video producer 
within a creative production environment, probably 
broadcast or non-broadcast production companies. Familiar 
with all aspects of the production process, the logistics and 
decision-making of location shooting, meeting deadlines, 
working with groups or clients, fulfilling briefs, and getting 
the best out of contributors. Familiar with working within 
budget and tight timescales. Experienced as creative leader 
over projects and teams.  

 
E 

Skills 
Talented producer of well-constructed, meaningful films 
that communicate well and engage the audience. Handles 
responsibility well, tackles problems quickly and predicts 
future issues. Proven expertise and ability in directing, 
editing, script-writing, production planning, and other 
creative disciplines. Able to lead teams and deal calmly and 
sympathetically with team members.  

 
E 

Approach 
Relaxed but thorough. Inspirational but friendly. Leading by 
example and encouragement. Capable of putting all 
contributors at ease, regardless of their age, gender, dis-
ability, sexuality, race or issue, while getting what we need. 

 
E 

Qualifications 
Degree level education [not necessarily a media degree] 
and/or vocational training or experience amounting to 
equivalent. Coaching or mentoring qualification.  

 
D 
 

E = essential criteria/competency for the post D = desirable criteria/competency for the post 

 


